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Douglas Lamont : Winning Worldwide: Strategiesfor Dominating Global Markets before purchasing it in order
to gage whether or not it would be worth my time, and all praised Winning Worldwide: Strategies for Dominating
Global Markets:

'Represents a new departure point for building better international businessa superb analysis Philip Kotler Kellogg
Graduate School of Management 'Every corporate CEO and their top executives should read this book. The ten
international business strategies in Winning Worldwide are outstanding.' Don A. Hykes Managing Director A.T.
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"Every corporate CEO and their top executives should read this book. The ten international business strategiesin
Winning Worldwide are outstanding." -- Don A. Hykes, Managing Director A.T. Kearney Inc."Represents a new
departure point for building better international business...a superb analysis." -- Philip Kotler, Kellogg Graduate
School of ManagementFrom the Inside FlapWinning Worldwide Winning Worldwide devel ops a unique framework
for integrating all the diverse aspects of an international business. Lamont lays out the ten crucial international

busi ness decisions managers must make to enter overseas markets and gain competitive advantage. In so doing this
book provides a provocative antidote to the sometimes glib claims of globalism. Sinceitsfirst edition in 1991 Winning
Worldwide has become an internationally recognised methodology with instant visibility in the global business
community. The new edition of this definitive international business classic draws on Doug Lamontrsguo;s 30
yearsrsquo; experience developing real and sustainable international business for some of the worldrsquo;s highest
profile firms.About the AuthorDouglas Lamont is managing director of Douglas Lamont Associates, and a visiting
scholar at the Kellogg Graduate School of Management, Northwestern University.



