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from People Who Actually Have Them:

0 of 0 people found the following review helpful. Interesting, but I'm not sure there are alot of "real jobs' in hereBy
M. ThomasThis book is well written, and has alot of things than can help someone that isn't really looking at any
particular job see awide variety of jobs and how their days are, etc. etc. The types of jobsin here are fairly specific, so
I'm guessing if you were going to be ajewelry designer, you would probably have a passion for this, and aworking
knowledge of it without reading it. That being said, it reads quickly, and can be eye opening in a broader sense. For
someone that is looking at striking out an adventure with afairly specific job it would do the trick.O of O people found
the following review helpful. Good High School/College Grad PresentBy T.P.The book would be fine for college


http://f3db.com/pub/links.php?id=B0015KGX50

students who are exploring career choices. Don't know how helpful it would be for older adults who have more
experience in the working world.0 of 0 people found the following review helpful. xmas gift for college grad sisBy
EAHGot thisas a gift for my college grad sister. She loved it! Would recommend as a bit of a cheeky gift but useful
too!

WHAT EXACTLY ISTHIS?A no-BS directory of more than fifty cool careers. A book that explains, in detail, what
each job really entails -- and then tells you what you need to do to actually get it. A book for people searching for the
right job. Donrsquo;t panic; you will not end up a hobo or pharmaceutical test subject AND HOW THE HELL WILL
IT HELP ME?Each chapter is based on insider knowledge gleaned from interviews with the cream of the crop in their
fields--experts like Kate Spade on fashion design; Nicola Kraus, The Nanny Diaries, on being an author; Jonathan
Dayton and Vaerie Faris, Little Miss Sunshine, and Eli Roth, Hostel, on directing filmshellip; and many

more.Y oursquo;ll get answers to burning career questions such as;What will | actually do all day? Do | have to wear a
suit and pointy shoes?How do | even get my foot in the doorAWhat should | say on the interviewWhat are the pros
and cons of thisjob?Will | be able to afford ayacht? By the end of each chapter, yoursquo;ll know exactly what each
career is, whether you want to pursue it, and exactly what itrsquo;s going to take to get it. Over fifty different jobs are
detailed, including:BloggerChefEvent Plannerlnvestment BankerM agazine WriterMultimedia DesignerPersonal
TrainerScreenwriter Veterinarian Video Game Devel operWardrobe Stylist And many morehellip;From the Trade
Paperback edition.

Praise for What's That Job and How the Hell Do | Get It?:"Rush out and buy the smart, funny and surprisingly
comprehensive What's That Job and How the Hell Do | Get 1t?" --NewY orkTimes.com"Raosen concisely summarizes
these fascinating jobs in afun and useful style. A mandatory resource for anyone beginning their work life who wants
to find ajob that satisfies them." --Julie Jansen, author of | Don't Know What | Want, But | Know It's Not ThisFrom
the Trade Paperback edition.About the AuthorDAVID J. ROSEN has held many, many jobs. Heis currently the author
of the novel, | Just Want My Pants Back, aswell as awriter and director for television. In the past hersquo;s worked as
an advertising creative director, a camp counselor, an assembly line worker, and a beer vendor for the St. Louis
Cardinals. Helivesin New Y ork City.Excerpt. copy; Reprinted by permission. All rights reserved. AR ExecutiveAR
executives donrsguo;t make musicmdash;but without them, you probably wouldn't have heard your favorite song.
They're the folks at record labels who discover bands and musicians, get them record deals, and then shepherd them
through the music industry bureaucracy until their albums are in stores. It's an amazing career where you can meet
unknown, talented musicians and-if you really believe in them-help make their wildest dreams come true.Y ou just got
alittle misty-eyed, didn't youAWhat's AR?A stands for artists, the actual human musicians, and R stands for their
repertoire, or their songs. So the AR department is the part of arecord label that first scouts and discovers the Artists,
and then develops their musical talent, Repertoire, with the goal of eventually making albums that earn millions. To do
this, they not only find the musicians, but then help handle everything including the contractual negotiationsinvolved
in signing a band, hiring songwriters and record producers to improve the band's sound, and scheduling the actual
recording sessions.Sometimes AR people toil to make important records, sometimes mediocre records, but either way,
records that everyone hopes will make money. It's not just about art-the AR people'sjob isto find and develop
moneymakers. And if they don't, well, generally they get about eighteen to twenty-four months' leeway beforeit's time
to pack up their crap and wave buh-bye.And What's It Like to Work at a Label ?Rockin’. Well, it's not a used-record
store, and colleagues don't hold lightersin the air when you make a good presentation, but as you'd imagine, it's pretty
damn casual. Every label hasits own culture, but it's the music world and it's open to letting you be the person you
want to be. You need not hide the piercings or tattoos here; feel freeto let your inner Goth, rocker, or diva show. Some
labels focus on indie rock and their vibe is very jeans and T-shirts; others are more hip-hop oriented and the gold rope
chains are in effect. There are large labels housed in shiny office towers and small onesin makeshift lofts. They are all
places where (just about) every employee chose to work because they loved music and wanted to be close to it, from
the marketers to the receptionists to the accountants.AR folks jobs are entirely performance based-everyone sees what
you do and what bands you sign. In fact, the whole business starts with you. Y ou find the band, sign them, get their
record made, and then feed it into the company machine. The rest of the |abel-marketing folks, online promotions
people, and so on-then works feverishly on it. They may love the album, or they might grumble, "Why are we working
on this piece of crap?'But You Won't Always Be in the OfficeAs an AR person, you'll travel alot. Sometimes you'll
go see bands across the country (or world), and sometimes you'll literally be chasing them around because other [abels
want to sign them as well. There are alot of frequent-flyer milesto be had.If one of your bandsis recording their
record away from where you live, you'll go join them. Y ou need to be at the studio for support, to help them make the
best record they can, and to make sure they are using their expensive studio time wisely. Soup to nuts, recording and
getting out arecord (promotion, artwork, and so on) at amajor label costs a minimum of amillion bucks. And the
label isdoing it all because they believe in your taste, that you picked awinner. Y eah, you'll be at the recording
session.Where Y ou Start and Where Y ou GoSo you're getting excitedmdash;you love music and this job sounds pretty



cool, huh? Well, hear this now and digest it: Y ou are not going to start working at alabel in the AR department. There
isno job there for you; they simply do not hire entry-level anyone. So how do you get started in AR? The first step is
getting in the door of arecord label any way you can. Then once inside, do your best to network. Go meet people in
AR, and then, somehow, migrate over. So the first job you take at alabel could be in marketing or accounting, you
might be the receptionist even, but it's all ameansto an end, your first job in AR. How long that migration takes-
weeks, months, years-really depends on you, and how well you work it. More advice on breaking in shortly.Once you
areworking in AR, the job pretty much stays the same, even as you climb the ladder (and you ascend strictly based on
your track record of successful records). Sure, there are bigger titles and money and added managerial duties, and
you'll be able to tell someone beneath you, "Hey, go check these guys out in Philly and tell meif they're any good
live," but the major responsibilities will remain the same: find good musicians, sign them, and help them make a great
record that will earn the label gobs of cash.That said, rising in the organization requires alot of luck. Everyonein the
industry knows it-the best bands just don't always make it big. And behind every "almost" band isan AR guy holding
an economy-sized jug of Pepto.What Kind of Person Fits the Bill ?First off, surprise, surprise, you should love music.
Sure, in the end it's about money, but if you are just about money, there are easier ways to get rich. But even though
you have the love, you also need to exercise some level of emotional detachment. Y ou have to separate yourself from
the dreams of the musicians you work with; otherwise, you'll be a mess when things don't work out, which is
frequently. The band will be wrecks, but you need to be clearheaded and able to see the next move.If you're to be good
at AR, you must be a somewhat creative person yourself. Y ou have to be able to think abstractly and understand the
band's vision. And then you need to be willing to do what it takes to make this vision areality. Self-starters and go-
getters tend to do well. With the long hours, energy and stamina are another must, so if you poop out before Conan
comes on, you're probably not going to make it. Also, you must be patient; the odds are always against your making
the next big album, so you have to persevere and try, try again.Last and most important, to be successful in AR you
need to have a quality that can't be learned: the ability to identify music that will appeal to awide audience. It's hard to
define, yet it's critical to your success.Hours?A job in AR istruly a twenty-four-hour gig. Any time could be work
time. You'll leave the office and go out to see a bunch of shows. You'll travel on the weekends to see bands playing
out of town. Musicians record when they feel the muse, so your sessions are frequently late-night, early-morning
affairs. And all the while, you'll be rocking the Blackberry, doing the two-thumb shuffle on one of the other projects
you're devel oping.However, even though you might be working all night, ¢'mon, it's music. It's got to be one of the
most social jobsin the world. Y ou will be hanging out with people who, like you, love music. People who would pay
to go out and see bands, find ones they dig, and help them make an album. When it's midnight and you're drinking a
beer in the VIP section, it's hard to complain about it being atough job. At the same time, it's sometimes hard to
maintain asocial life outside the industry. You'll go to afriend's birthday party and inevitably look at your watch and
say, "Shit, gottajet and catch this band downtown." Y ou will always, always have a pair of earplugs somewhere on
your person. (When you see loud shows five nights aweek, you aren't ashamed to rock the earplugs. Otherwise you
end up with tinnitus, Pete Townshend style)How Much Cheddar?AR folks make a salary, plusthereisa point system,
meaning they get a percentage of the sales of the records on which they've worked. There really haven't been any
surveys of AR salaries, nor isit acareer covered by the fine people at the Bureau of Labor Statistics.Y our first job in
AR will probably pay somewhere between $20,000 and $25,000. However, discover afew bands that make it big, and
you will see the Benjamins. Pay of between $150,000 and $200,000 is not out of the ordinary. And at the top, the
money is fantastic. Y acht-riffic.lI've Got the Music in Me. How the Hell Do | Get This Job?Okay, brace yourself for
another annoying nugget of truth. Y ou are going to have a hard time getting ajob in AR if you don't live in New Y ork
City or Los Angeles. There are music labels elsewhere, but the majority are in those two cities (in America, that is; of
course there are heaps of labelsin London, Tokyo, Rio, and so on).The way into alabel, in any capacity, isto get an
internship, or several internships year after year, and get them as early as possible. If you can get one while you're still
in high school even, bravo. (If you live outside New York or L.A., consider spending a summer in one of those cities
and getting a summer internship.) If you do get an interview for an internship, don't ever, ever say you want to intern
in AR. Everybody wants that, and odds are you will be rejected (since you've shown no interest in the other
departments that actually have openings). Just get in, in any department, and start absorbing how alabel works. And
then, schmooze it up. Make friends with the AR people; find out what floor they're on and somehow ingratiate
yourself. Think of something. For example, everyone loves donuts. And once you've gotten to know them, toward the
end of the current internship, ask them if you could intern in their department next semester or summer. Sounds crazy,
right? It works. There's really no other experience that will help you land an AR job. Y ou could be aDJ for your
college radio station, write music reviews for aweb site, or book ba...



