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Jonathan M. Tisch, Karl Weber : The Power of We: Succeeding Through Partnerships before purchasing it in
order to gage whether or not it would be worth my time, and all praised The Power of We: Succeeding Through
Partnerships:

0 of 0 people found the following review helpful. Really Good book for the Hotel BusinessBy Shaughn Keeganl work
in the hotel industry and so | read books about it. | enjoyed this book as well as a similar book about another

company - The Ritz Carlton Hotel Company, called The New Gold Standard. 1'd recommend both books.0 of 0 people
found the following review helpful. An informative read that pushes your mindset to truly understand ...By Donald
BorduiAn informative read that pushes your mindset to truly understand the power of partnerships. Many examples


http://f3db.com/pub/links.php?id=B000W7YG88

cited, a plus would have been to have afew delvein greater depth.0 of O people found the following review helpful.
Five StarsBy lorexamazin power

Praise for The Power of We"In The Power of We, Jonathan Tisch reminds us again that working together still yields
the best results. Jon has spent a lifetime mobilizing people and organizations to get ajob done in business and in civic
service. His experience, optimism, intelligence, and common sense are reflected in this fresh look at the rewards of
partnerships.”" -President Bill Clinton "The Power of We offers a clear and compelling lesson in how today's business
leaders can create new synergies and gain competitive advantage by learning how to partner successfully." -Kenneth I.
Chenault, Chairman and CEO, American Express Company "Jon Tisch has lived the strategy he describesin The
Power of We, and now this extraordinary man and successful leader shares his strategy with us. Building partnerships
at all levels-social, intellectual, and political, as well as entrepreneurial-will be one of the keysto progressin the
coming decades. Jon Tisch provides aroad map for those who grasp that reality.” -John Sexton, President, New Y ork
University "Being aleader requires vision, focus, and influence. Jonathan Tisch has exhibited all three in this great
body of work about what it takes to be a partner and something bigger than yourself. The Power of Weis a must
read." -Pat Riley, President, the Miami HEAT

From Publishers WeeklyThe CEO of Loews Hotels, Tisch preaches a management philosophy of cooperation: forging
partnerships with employees, customers, shareholders and communities. A skeptical reader will ask what kind of
partnership leaves the author heir to a $21-billion fortune while most of his employee-partners make less than $21,000
per year; the author addresses this question head-on, leaving the executive suite and performing the entry-level jobsin
L oews hotels: cleaning, cooking, serving, repairing and checking guestsin. The difficulty of these jobs reinforces
"how crucia it isfor top management to give the front-line people the tools, resources, and freedom they need to carry
out their demanding jobs." He aso confronts a union-busting reputation with a set of arguments for and against
organized labor. The result isinspiring as an account of the way businesses should be run, but not entirely convincing
as an account of the way Loewsis actually run: Tisch describes at length how uncomfortable and humiliating the front-
line employee uniforms aremdash;but he doesn't consider changing them because they are cheap to launder. Accounts
from other executives who practice partnership management argue strongly for the ideas; this book as awhole gives
explicit examples and recipes for applying them with an entertaining mix of analysis and stories. Copyright copy;
Reed Business Information, a division of Reed Elsevier Inc. All rights reserved.From BooklistTisch is chairman and
CEO of Loews Hotels, which also has sizable interests in the insurance, sports, and tobacco industries. This family
business has been extremely successful, in large part aresult of the partnerships they have forged--with employees
through recognition and rewards, with customers by delivering a unique entertainment experience, and with other
businesses and government through promotion of tourism. In June 2003, Tisch spent aweek in the "front lines"
working as a bellman, waiter, engineer, and housekeeper. His experience gave him new respect for the difficulties his
staff endured; he found the polyester room-service uniforms so uncomfortable he decided to change them. Besides
detailing how cooperative efforts work in the hotel business, he also profiles the partnership successes of others, such
as JetBlue Airways CEO David Neeleman, former president Jimmy Carter and the Carter Foundation, and Jeff Zucker,
president of NBC Entertainment. Tisch proves that companies ultimately reap great benefits by looking beyond the
bottom line to the needs of people and community. David SiegfriedCopyright copy; American Library Association.
All rights reserved ldquo;expounds on how to succeed through building partnershipshellip;rdquo; (Vanity Fair,
September 2004)



